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Design Thinking

An inspirational article...
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Design Thinking

Learning about the brainstorming and
audience for whom you coming up with cre-
are designing ative solutions.
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Redefining and focusing your Building a representation of

question based on your insights one or more of your ideas to
from the empathy stage. show to others

Returning to your original
user group and testing
your ideas for feedback.
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Business Model Canvas

Ezakdnyv a ltnokoknak, a jatékszabalyokat djrairoknak
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Alexander Osterwalder & Yves Pigneur
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PERSUASION AND PRESENTATION
SKILLS THAT WIN BUSINESS
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Storytelling Storytelling
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STORY ANALYSIS AND ‘MAPPING
kindle edition
Storytelling Storytelling
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HOW?
Communication Workshops W H Y Y
Process Design & Coachings
-
ie Smart ie Smart -15-
WHAT and HOW WHY?
WHAT? THEME

What do you offer?

FOR?
Who will be your customer?

COMPETING WITH?
Who are your competitors?

DIFFERENT BY? (HOW)?
How do you do it?
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What is it all about?
Left and bright brain needs ...

CHARACTERS
Who plays important roles in your story?

WORLD TODAY
What's going on around you?
Trends, news, atmosphere ...

ATTRIBUTES / VALUES
Name the few that really shape who you are

HISTORY
What has happened already?
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WHY?

USER STORIES
How do they use your product and service?

MAGIC FACTS
Astonishing facts about your product or service

CONFLICT
What or who are you fighting against?

RITUALS
What are your habits?

INTERNAL STORIES
Why are you all aboard? How come you ended up here?
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CONNECTING THOUGHT

BELIEF

MISSION
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Storytelling
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How War iy Warks—and Why
Authanticity is the Best Marketing of All
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Further Readings
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An Innovative Method for
PRESENTING, PERSUADING,
o WINNING THE DEAL

PITCH
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BKF Budapest Campus
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1st event at the BKF Budapest Campus (17. 09. 2013)

+A good idea is not enough” — How to build a startup ?

Gabor Bonyhadi — Andras Perényi startuppers
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2nd event at the BKF Budapest Campus (01. 10. 2013)

[BKF

L+Adventures of a guerilla event organizer”

Kriszta Janata, Marketingcommando.hu
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3rd event at the BKF Budapest Campus (15. 10. 2013)

,Fashion marketing, fashion PR”

Katalin Csillag — Adrienne Kortvély — Néra Ravasz
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4th event at the BKF Budapest Campus (19. 11. 2013)

,How to get money for your idea?”

Lénard Horgos — Ivan Gyuracz Németh, M27-Absolvo

2013 novemsber 19, 27:20
BKF, F003
Moderdtor:
Dr. Papp-Véry Arpdd
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