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THE APPLICATION OF THE 4P, 5P, 6P, 7P AND 8P
MODELS IN CITY BRANDING 

Árpád PAPP-VÁRY

City branding is regarded as a comparatively new field: although it has been dealt with in
practice for a long time, scientific literature is only catching up with it nowadays. Several
models have appeared in the past years which state that a city can be interpreted and developed
as a brand. This article presents the P, P, P, P and P models briefly, and discusses their
advantages and disadvantages. We may easily think that it is all about just one model, the
famous P, that is, marketing mix with its extensions. However, as we will see later, the
notions behind the letters P are often very different; therefore,  completely different approaches
will be discussed.
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